Straight

Mentoring used to be about fitting in. Now
it’s about designing the career—and the
life—you want. By Susan Caminiti

BEY ANYONE'S DEFINITION, TRACY LAWRENGE
is a success story, With a B.A. in economics from Stanford
University and an M.B.A. from Harvard, the 37-year-old
is vice president in charge of marketing strategies for
Nickelodeon’s cable networks, including TV Land and
Nick at Nite (the folks who bring you all those Brady
Bunch reruns). Before that, Lawrence worked for three
years as the Los Angeles-based marketing director of
MTV Networks. With her impressive credentials, six-
figure income, and office with a great view of New
York’s Times Square, Lawrence seems to have it made.
Yer here she is on a rainy Wednesday morning in
scarch of a little career guidance. “There’s really no
clear-cut next step for me,” she says over a bowl of fresh
fruit and a cup of coffee at the ultrahip Soho Grand
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Hotel in downtown Manhattan. “T've done well in my
job. I get very positive feedback. But what happens is
that when you’re good ar what you do, people want you
to keep on doing it. No one’s really asking about your
long-term goals.” Which are? “Well, for one thing, 1
want to run a media company.”

Lawrence knows getting to the top won’t be easy,
which brings us to the other woman sitting at the table.
She’s Kathleen Dore, 4g, president of the Bravo Net-
works and. more to the point, Lawrence’s mentor. Dore
and Lawrence have been getung together for these
breakfast brainstorming sessions every month or two
for more than a year. They met through a mentoring
program run by NAMIC, the Natonal Association of
Minorities in Communications, a national trade organi-
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